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EnergyPoint’s Online Portal 2.01 is the

What if you could know what customers think 
about major oilfield suppliers’ products, 
people and services? What if you wanted 
to compare suppliers and their ratings in 
customer satisfaction? 

And the best part, what if you could gather 
all that intelligence in various preferred 
formats at the click of a button? 

Welcome to the EnergyPoint Online Portal 
2.01, offering the only truly independent 
customer satisfaction data available that 
reveals first-hand perceptions concerning 
customers’ satisfaction with suppliers in the 
global oilfield. 

EnergyPoint continually conducts 
independent surveys across the industry 
that capture the comprehensive opinions 
of decision-makers, influencers and users 
regarding major oilfield product and service 
suppliers. 

The Online Portal Version 2.01 allows 
subscribers to generate, view, analyze and 
download via the web customized results 
from EnergyPoint’s independent surveys 
covering oilfield suppliers. 

E&P companies, drilling contractors and 
upstream consultants worldwide regularly 
participate in our industry-leading customer 
satisfaction surveys. Survey respondents 
have significant influence on the selection of 
oilfield suppliers globally. 

The Online Portal 2.01 is designed for 
executives, managers and analysts in various 
functions such as management, marketing, 
business development, operations, 
engineering, finance, quality, HSE, human 
resources, etc. The Online Portal offers the 
only independent satisfaction data available 
on so many suppliers across multiple 
categories, regions, and well types. 

POINT       CLICK 2.01
CUSTOMER SATISFACTION DATA

SOME OF THE ATTRIBUTES 
RATED IN OUR SURVEYS
• Overall satisfaction 

• Willingness to 
recommend 

• Responsiveness to 
requests for new 
technology 

• In-house safety 
& environmental 
policies and 
procedures 

• Adequacy of 
in-house quality 
controls and 
inspection processes 

• Health, safety & 
environmental 
features and 
performance of 
products 

• Value-added 
products and 
upgrades 

• Technical soundness 
and sophistication 
of products 

• Ease and cost 
of installation, 
operation and 
maintenance 

• Prices paid for 
quality received 

• Price competitiveness 

• Quality, reliability, 
and responsiveness 
of sales personnel 

• Accountability, 
flexibility and 
responsiveness 

• Availability, cost 
and quality of 
replacement parts  
& refurbishments 

• Ability to perform  
to specifications  
and expectations 

• Ability to develop 
value-creating 
technology 

• Ability to complete 
jobs on schedule as 
specified 

• Quality of pre-job 
planning & design 

• Ability to apply 
lessons learned and 
continually improve 

• Degree to which 
products are 
delivered on time 
and as ordered 

• Many Others 

• Aker Solutions 

• Atwood Oceanics

• Baker Hughes 

• Basic Energy  
Services 

• Cameron 

• Caterpillar 

• Core Laboratories 

• Diamond Offshore 

• Dril-Quip 

• ENSCO 

• Expro Group

• FMC  
Technologies 

• Frank’s

• Gardner Denver 

• GE Oil & Gas 

• Halliburton 

• Helmerich & Payne 

• KCA Deutag 

• Key Energy Services 

• MRC Global

• Nabors Industries 

• National Oilwell 
Varco 

• Newpark Resources 

• Noble Drilling 

• Oceaneering 

• Oil States 

• Patterson - UTI 

• Pioneer Energy 
Services

• Precision Drilling 

• Rowan Drilling 

• Schlumberger 

• Scientific Drilling

• Seadrill

• Superior Energy 
Services 

• Technip-Coflexip 

• Tenaris 

• Tesco Corporation 

• TETRA Technologies 

• Transocean 

• Unit Drilling

• Weatherford 

• Many Others 

SOME OF THE COMPANIES 
RATED IN OUR SURVEYS
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Online Portal 2.01 
• Powerful Features 

• Customizable Reports 

• Easy-to-Use Tables & Charts 

• Revealing Respondent Comments 

• Quarterly Ratings Updates 

Unprecedented Tools 

EnergyPoint’s Online Portal 2.01 is the 
most detailed and comprehensive tool 
available for understanding customer 
satisfaction in today’s global oilfield. 
Incorporating results from more than 
20,000 evaluations and over three 
quarters of a million data points by 
thousands of respondents at E&P 
companies, drilling contractors and 
upstream consultants worldwide, the 
Online Portal provides unprecedented 
tools for identifying strengths and 
weaknesses of individual oilfield 
suppliers. 

Insightful Metrics 

Contents include 1-to-10 point ratings, 
scaled scores, top-to-bottom rankings, 
evaluation counts, category means 
and medians, high and low ratings, 
ratings consistency measurements, 
and respondent comments for 50+ 
supplier attributes, product and service 
categories, segment types, regions, well 
types and applications. 

Profile of Survey Participants

Participants are from U.S. and 
international supermajors, majors, 
independents, national oil companies, 
onshore and offshore drilling contractors, 
and upstream consultants. 

Over 95% indicate having primary 
decision-making responsibility or 
significant involvement in the supplier-
selection process. 

Over 90% indicate having 10+ years of 
upstream experience; over 70% indicate 
20+ years of experience. 



Respondent 
Roles

• Primary  
Decision- 
makers 

• Contributors to 
Process 

• Users of  
Services Only 

International 
Regions

• Africa 

• Asia & Pacific  
Rim 

• Eastern Europe  
& FSU 

• Latin America  
& Mexico 

• Middle East 

• Western  
Europe 

North American 
Regions

• Canada &  
Alaska 

• Gulf of Mexico 

• Onshore Gulf 
Coast 

• Rocky  
Mountains 

• Texas &  
Mid-continent 

The Online Portal plays an important 

role in EnergyPoint Research’s 

ongoing mission to provide the oil 

and gas industry and its stakeholders 

with independent, objective and 

standardized market-based information 

regarding customer satisfaction 

and supplier performance in the 

oilfield. Shouldn’t you be aware of 

the intelligence informed industry 

participants have provided through 

EnergyPoint’s comprehensive and 

unbiased third-party research?

Online Reports 

EnergyPoint Research has designed the 
Online Portal so users can understand 
in detail how major oilfield suppliers 
perform across 50+ attributes, 
categories, respondent types, regions 
and well types. Version 2.01 allows survey 
results to be filtered and analyzed by 
supplier type, survey date, customer 
type, respondent title, and report type. It 
also allows advanced filtering based on 
both conditional and secondary criteria. 
In addition, users can view respondents’ 
comments concerning specific suppliers 
alongside ratings and other respondent 
demographics, adding context to both. 
All data and reports can be viewed from 
a user’s computer screen or downloaded 
into Excel, PDF or other useful formats. 

Learn More 

For more information regarding the 
Online Portal, including demonstrations, 
contact us at info@epresearch.com or 
+1.713.529.9450. To learn more  
about EnergyPoint Research and  
our independent research, visit  
the company’s website at  
www.energypointresearch.com. 

• Artificial Lift 

• Manifolds &  
Flowlines 

• Casing 

• Drilling Fluids 

• Connections 

• Production Tubing 

• Completion Packers 

• Remotely Operated  
Vehicles 

• Cementing  
Equipment 

• Rig Controls 

• Drill Bits 

• Subsea BOPs 

• Production  
Chemicals 

• Downhole Motors 

• Integrated Rigs 

• Subsea Wellheads 

• Drill Pipe 

• Risers & Flexjoints 

• Engines 

• Solids Control 
Equipment 

• Flow Control 
Equipment 

• Surface Wellheads & 
Trees 

• Rotary Steerable 
Systems 

• Umbilicals &  
Controls 

• Top Drives 

• Sand Control 
Equipment 

• Perforating Guns 

• Many Others 

• Contract Drilling - 
Land 

• Contract Drilling - 
Shelf 

• Contract Drilling - 
Deepwater 

• Cementing Services 

• Fishing Services 

• Core & Fluids  
Analysis 

• Well Testing 

• Hydraulic  
Fracturing 

• Perforation  
Services 

• Sand Control  
Services 

• Measurement- 
While-Drilling 

• Casing & Tubing 
Installation 

• Completion  
Services 

• Workovers & Well 
Servicing 

• Direction Drilling 

• Drilling Fluids  
Services 

• Logging-While-
Drilling 

• Wireline Logging 

• Many Others 

Respondent 
Titles

• Managers 

• Engineers/ 
Specialists 

• Supervisors / 
Team Leaders 

• Procurement / 
Supply Chain 

• Geoscientists 

• Executives / 
VPs / Directors 

• Advisors/ 
Consultants 

• Coordinators / 
Other 

Respondent 
Types

• Supermajors 

• Majors 

• Large 
Independents 

• Independents 

• Small 
Independents 

• National Oil 
Companies 

• Drilling 
Contractors 

• Upstream 
Consultants 

ANALYZE RATINGS ACROSS MULTIPLE SEGMENTS:
Product Categories Service Categories

SEGMENTS BY TITLE, CUSTOMER TYPE OR 
DECISION-MAKING ROLE:

MULTIPLE REPORT FORMATS
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ABOUT ENERGYPOINT RESEARCH
OUR FOCUS 

EnergyPoint Research provides 
independent research regarding the oil 
and gas industry’s satisfaction with the 
products and services it purchases and 
utilizes. We offer industry professionals 
and their employers opportunities to 
provide, gather and access comprehensive 
ratings of oilfield suppliers through 
independent and objective evaluation 
processes. In return for participating in our 
surveys, respondents and their employers 
receive complimentary survey results in 
the form of EnergyPoint’s MarketPartners® 
Reports and Updates. 

MARKETPARTNERS® PROGRAM 

Through its MarketPartners® Program, 
EnergyPoint regularly surveys significant 
cross-sections of experienced industry 
participants involved in the selection 
and utilization of oilfield products and 
services. Survey participants range from 
decision-makers and managers at some 
of the world’s largest energy companies 
to operational and field personnel at 
independents and regionals. For  
more information regarding the 
MarketPartners® Program, go to  
www.energypointresearch.com. 

CONFIDENTIALITY 

EnergyPoint takes care to maintain 
confidentiality and anonymity related to 
the data it collects and publishes. While 
respondent demographics are included 
in our various published reports and data 
sets, the names of survey respondents and 
their employers are not divulged. 

INDUSTRY RECOGNITION 

EnergyPoint and its customer satisfaction 
data have been cited by many leading 
business and industry resources including: 

• Wall Street Journal 

• New York Times 

• Barrons 

• The Sunday Times 

• Harts E&P 

• Oil & Gas Journal 

• Oil and Gas Investor 

SURVEYS & REPORTS 

To help ensure that our research is both 
relevant and timely, EnergyPoint’s  
industry-leading surveys focus on the 
topics oilfield participants tell us are most 
important. We design our surveys to 
measure satisfaction by: 

• Organizational attribute 

• Customer and provider type 

• Respondent title 

• Product and service category 

• Geographic region 

• Well and application type 

• Other appropriate measures 

Detailed Ratings & Analysis Studies –    
In addition to the Online Portal, 
EnergyPoint provides Detailed Ratings 
& Analysis Studies. These reports offers 
highly relevant detail, timely information 
and analysis regarding how customers rate 
major drilling and oilfield suppliers across 
50+ attributes, categories, regions and 
segments. They provide unprecedented 
frameworks for identifying and tracking 
the relative strengths and weaknesses of 
individual drilling contractors, and oilfield 
service and product suppliers. 

MarketPartners® Reports & Updates – 
As part of the MarketPartners® Program, 
EnergyPoint provides complimentary 
survey results to all survey participants 
and their employers in the form of its 
MarketPartners® Reports and Updates. 
These popular reports have become 
the standard in the oil and gas industry, 
providing insightful perspective regarding 
the performance of a range of global 
oilfield product and service suppliers. 

MANAGEMENT 

Doug Sheridan is Managing Director and 
founder of EnergyPoint Research, Inc. 
Prior to starting the firm in 2003, Sheridan 
held commercial and corporate positions 
in the U.S. midstream natural gas 

segment. He has 
been active in a 
number of industry 
associations, 
including the 
National Petroleum 
Council, and is 
regularly sourced 
for his analysis 
and opinions 

concerning the oil and gas industry, 
particularly in the area of customer 
satisfaction. Sheridan holds a B.A. from 
Vanderbilt University and an M.B.A. from 
the University of Michigan’s Ross School 
of Business. He lives in and is a native of 
Houston, Texas. 

CATEGORY WINNER SEALS 

The EnergyPoint Research Seal of 
Excellence™ is available annually to  
those suppliers receiving the highest 
ratings in specific survey categories. 
Backed by EnergyPoint’s acknowledged 
objectivity and expertise, the Seal of 
Excellence is the recognized symbol of 
performance in the oil and gas industry. 
Visit the EnergyPoint research website 
at www.energypointresearch.com for a 
current list of companies that rated first  
in major survey categories.


