
Oceaneering’s line of ROVs enjoys
impressive market leadership due to
the company’s history and technical
expertise. Its underwater workhorses
garner particularily strong marks for
their performance, HSE features and
technical soundness.

Failure of these electronic and
hydraulic lifelines and control compo-
nents can convert high-tech ocean-
floor systems into relatively unintelli-
gent iron. Oceaneering and
Cameron enjoy the most robust rat-
ings in this oft overlooked category. 

Manifolds, flowlines and connectors
provide vital inter-connection of many
of the components that comprise
today’s sophisticated subsea networks.
Cameron currently enjoys the high-
est customer satisfaction rating among
major suppliers for these products.

Subsea wellheads and trees are big
business for a number of the industry’s
best-known suppliers. However, it’s
under-the-radar Dril-Quip, with its
no-nonsense style and focused prod-
uct-line, that makes the biggest splash
with survey respondents.

Whether it be drill pipe, fluids or
chemicals, or oil and gas, risers and
flexible joints facilitate the conveyance
of materials and hydrocarbons
between the ocean bottom and sur-
face facilities. Cameron garners the
top marks in this segment as well.

GE - Hydril rates first in subsea
BOPs, a category burdened with the
lowest overall ratings of any subsea
segment we cover in our surveys. The
large gap between ratings for surface-
based BOPs and those for subsea
BOPs is particularly noteworthy.

A SEA OF DISCONTENT

The wisdom of the masses. It’s a concept that contends that information collected from a group of
individuals is generally more reliable than information gathered from any single individual within that
group. If true, what has the industry been saying en masse about the types of equipment and materi-
als being used to develop offshore oil and gas wells, particularly those at greater depths, prior to the
Deepwater Horizon/Macondo incident? Analysis of data compiled via EnergyPoint Research’s indus-
try-wide surveys suggests oilfield customers have been significantly less satisfied with the equipment
and materials available for subsea and deepwater projects than for land- and surface-based applica-
tions. In fact, since 2005, subsea equipment has received the lowest overall customer satisfaction rat-
ing of the multiple oilfield product segments tracked by our independent surveys.

IMPROVEMENTS CLEARLY WARRANTED

As the industry searches for ways to avoid a repeat of the
current catastrophe in the Gulf of Mexico, it may prove help-
ful to develop a more thorough appreciation of what drives
the conspicuously low scores for subsea equipment.
Customer satisfaction, to a large degree, is a matter of
meeting or not meeting expectations. Accordingly, survey
respondents’ evaluations suggest that subsea suppliers and
their products have fallen short of customers’ expectations
virtually across the board compared to their surface-based
peers. The ratings shortfall is most acute in the areas of in-
house quality control, post-sale support, and product avail-
ability and delivery. One survey respondent summed up the
situation from his perspective as a “lack of adequately
trained personnel, long delivery times for even routine
spares, arrogant responses to technical queries, and exorbi-
tant cost[s]…” The industry’s dissatisfaction with subsea
products is clearly exacerbated by the significant growth of
the sector over the last several years. This growth has
caused some suppliers to spread thin their organizations as
they attempt to service greater numbers of projects globally
while simultaneously developing more technologically
sophisticated and expansive offerings. The data indicate
customers see subsea BOPs, risers and flexible joints, and
wellheads and trees as particularly lacking, followed by
umbilicals, controls, manifolds and flowlines.

POINTS OF LIGHT

Remotely-operated vehicles (ROVs), the robotic submarines
currently performing the high-profile and yeoman’s task of
taming the Macondo well, received the highest long-term rat-
ings of any subsea product category we track. Ergo, the
industry can take some refuge in the notion that the equip-
ment used to deal with problems on the seafloor is more
highly regarded than the categories of products used to pre-
vent such troubles in the first place. Not surprisingly, ROV
manufacturer Oceaneering is one of two major suppliers with
subsea ratings that exceed the broader industry average. The
other is Dril-Quip. Cameron Intl, FMC Technologies, GE Oil
& Gas, NOV and Aker Solutions all rate below average.

ABOUT THE DATA

This report is derived from 5,600+ customer evaluations of oilfield product suppliers collected via
EnergyPoint Research’s independent surveys since 2005. In exchange for participating, respondents
were provided survey results in the form of our MarketPartners® Reports and Updates, past versions
of which may be found at www.energypointresearch.com. To learn more about EnergyPoint Research
and our surveys, contact us at info@epresearch.com or +1.713.529.9450.

MarketPartners® Update
Customer Satisfaction - 2nd Qtr 2010

Subsea Product
Categories & Leaders

Remotely Operated Vehicles

Umbilicals & Controls

Manifolds, Flowlines & Connectors

Wellheads & Trees

Risers & Flexible Joints

Blowout Preventers
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ABOUT ENERGYPOINT RESEARCH

EnergyPoint Research provides independent research regarding the oil and gas industry’s satisfaction with the products and services it purchases and uti-

lizes. The firm offers industry professionals and their employers opportunities to provide comprehensive and confidential feedback to suppliers through

objective and independent evaluation processes. In return for participating in surveys, respondents and their employers receive complimentary survey results

in the form of EnergyPoint’s MarketPartners® Reports and Updates. Through the MarketPartners® Program, EnergyPoint regularly surveys significant cross-

sections of experienced industry participants involved in the selection and utilization of oilfield products and service providers. Survey participants range

from managers at some of the world’s largest energy companies to field personnel at independents and regionals. To learn more about EnergyPoint

Research and our benchmark surveys, go to www.energypointresearch.com or call the company in Houston at +1.713.529.9450.

DISCLAIMER

The information, data, commentary and analysis included in this report were collected, compiled and published by Energy Point Research, Inc.

(“EnergyPoint”) with the intent of providing readers with relevant, although not necessarily fully definitive, information as to customers’ satisfaction with

providers of certain products and / or services. EnergyPoint does not maintain or represent that the resulting information, opinions, and conclusions pre-

sented in this or any other EnergyPoint report necessarily reflect the perspectives of all customers and / or the complete market for the products and / or

services covered in such reports. Readers are advised that surveys of the type upon which EnergyPoint’s reports are based (and the resulting data, com-

mentary and analysis) are inherently impacted by certain factors including, but not limited to, sampling error, timing of data collections, respondents’ own

product / service weightings, geographic distribution of customer bases, language barriers, access to the World-Wide Web and other facilitating mediums,

ongoing competitive and market dynamics, etc. Furthermore, EnergyPoint does not maintain or represent that its surveys or reports include all companies or par-

ties that could be viewed as providers of the products and / or services covered in such reports. Inclusion in or exclusion from any EnergyPoint report or

survey should not be construed as reflecting a company’s market share or prominence in any category of products or services.  

ENERGYPOINT (I) MAKES NO EXPRESS OR IMPLIED REPRESENTATIONS, WARRANTIES OR COVENANTS AS TO THE ACCURACY AND/OR COM-

PLETENESS OF THE INFORMATION, DATA, OPINIONS, COMMENTARY, ANALYSIS AND / OR ANY DIRECT OR INDIRECT RECOMMENDATIONS

INCLUDED IN ITS SURVEYS OR REPORTS, AND (II) DISCLAIMS ANY AND ALL DAMAGES, COSTS, AND LIABILITIES WHATSOEVER TO THE RECIPIENT

OR READER OR ITS REPRESENTATIVES (TANGIBLE OR INTANGIBLE, INCLUDING, BUT NOT LIMITED TO LOSS OF BUSINESS OPPORTUNITY, LOSS

OF PROFIT, LOSS OF MARKET SHARE OR LOSS OF GOODWILL) FOR ANY RELIANCE OR USE MADE BY THE RECIPIENT OR PURCHASER OR ITS

REPRESENTATIVES OF SUCH INFORMATION, OR ANY ERRORS THEREIN OR OMISSIONS THEREFROM. BECAUSE THE INFORMATION PROVIDED

BY ENERGYPOINT IS IN-PART OPINION-BASED, THE RECIPIENT OR READER AND ITS REPRESENTATIVES SHOULD RELY SOLELY UPON THEIR

OWN INDEPENDENT JUDGMENTS, ASSUMPTIONS, ESTIMATES, STUDIES, COMPUTATIONS, EVALUATIONS, REPORTS, EXPERIENCE AND

KNOWLEDGE WITH RESPECT TO ANY PARTICULAR BUSINESS-RELATED DECISION OR CONCLUSION AND THE EVALUATION OF ANY POTENTIAL

TRANSACTION, UNDERTAKING, STRATEGY OR OTHER INITIATIVE.
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